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Brand name origins

The brand logo is made up of two
elements, the eagles head and the
type. These two elements should

always appear together but there are Arendt/Arend

some exceptions. The eagles head

element can be used as a stand alone is a Dutch masculine given name. Arend means “eagle” in Dutch, but
icon when space is reduce for on line the name derives from Arnoud/Arnout, which itself stems from the
and social.

Germanic elements aran “eagle”.

+

ridge

thisis inspired by the defining ridge line within the Yengo National
Park which is visible from the property. Thisridge line is also home to

the Australian wedge-tail eagle that can be seen soaring above and
alongit.

Arenridge
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Brand Visual Identity

This covers the logo and how it should be used in
various different applications. The section also
covers icons, colours, typeface as well as examples
of implementation.
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The brand logo is made up of two
elements, the eagles head and the
type. These two elements should
always appear together but there are
some exceptions. The eagles head
element can be used as a stand alone
icon when space is reduce for on line
and social.

Brand Logo

Arenridge
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Brand Logo alternative colour options

When the brand logo can not be used
init's full colour version there are two
other options:

The mono version is to be only used
when there is no colour allowed.

The reversed version should be used

°
against the AR2 colour where possible,
but it can be used against black when Mono Version

no colour is permitted.

Arenridge
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Brand in social media

Here are examples of how the brand
iconisusedinasocial media context.

> Arenridge
Today at 02:30 - @

© Instagram,

Stories
[+ 4 j
Arenridge Nicole Margot

< Arenridge

FaceBook logo

Instagram logo
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This clear area should be used around
the full version of the logo. It's needed
to ensure there's enough visible space
around the logo to help it be seenand
build clarity to identity.

Logo exclusion zones
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This is the colour suite thatis to be
used across all commuincations.

Brand Colour Pallette

Primary Colours

AR1 AR 2

HEX#: 96879
CMYK: 42/38/52/5
RGB:150/140/121

HEX#: 3b4559
CMYK:79/68/44/32
RGB: 59/69/89

Secondary Colours

AR3 AR 4

HEX#: 636569
CMYK: 62/53/48/19
RGB: 99/101/105

HEX#: cfddbb
CMYK:19/4/30/0
RGB: 207/24/187

AR5

HEX#: a79f88
CMYK:36/32/48/1
RGB:167/159/136

AR 6

HEX#: 000000
CMYK:100/100/100/100
RGB:0/0/0
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As a picture or icon can say a thousand
words these icons are designed to
make things simple. They can be used
on the website as well as in any manual
to help people staying at the property.
They offer a friendly way to remind
people to do something or help them
find something.

Brand icons
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These are the brand typeface
that should be used onall brand
communications. When the typeface

is not available the typeface ‘Helvetica’

should be substituted.

Brand typeface

Gothan Book

abcdefghijkimnopgrstuvwxyz 1234567890 :;;O)?@#%$%
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gothan Bold

abcdefghijklmnopqgrstuvwxyz 1234567890 :;()?@#$%
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Gothan Light

abcdefghijkimnopagrstuvwxyz 1234567890 ::O)?@#$%
ABCDEFGHIUKLMNOPQRSTUVWXYZ

Gothan Book Italic

abcdefghijklmnopqgrstuvwxyz 1234567890 .;O?@#$%
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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Compliment style slip

The compliments styleslipisa
consumer facing piece of brand
communication for simple notes.

(%

Arenridge

40 Rodd Street, E. info@arenridge.com
Broke, NSW 2330  W. arenridge.com
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This is the branded email signature for
all digital communications.

Email signature

Brian Steele
Co-owner

>

Arenridge

E. info@arenridge.com
W. arenridge.com

Xxxxxx Steele
Co-owner

@

Arenridge

E. info@arenridge.com
W. arenridge.com

Allison Davis
Co-owner

@

Arenridge

E. info@arenridge.com
W. arenridge.com

XXXXXX XXXXXXX
Co-owner

@

Arenridge

E. info@arenridge.com
W. arenridge.com
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Example branded wine glasses

Glass branding
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Example branded tote bags

Bag branding
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Example other branded elements

Mug and water bottle branding

15



Arenridge Brand Book
Oct 2019

To start the brand experience before
people arrive a ‘Welcome to your stay’
book is emailed out to guests. This
includes all the information about the
property and information about useful
things in the area. This helps to get the
guest excited before they arrive.

Property Welcome Book

Arenridge

L

Welcome to your stay

Welcome

Hello and welcome to Arenridge. We're so glad you decided to stay
here, and I hope you have a great time in the Hunter Valley.

We are so happy to share our special getaway with you and truly
hope you get to enjoy it as much as we do. The views of the scenery
inthe afternoon are truely spectacular, and there are some
fantastic restaurants and wineries in the neighborhood. Some of
our favorites are XXXX.

This book contains information about the house and area to help
you enjoy your stay. You should find everything that you need, but
if you have a question that isn't covered in here, please do getin
touch and let me know how I can help.

Brian Allie

How to

ACCESS THE PROPERTY
Imi, sit ea nonsecab inime esequi ditas andebit ex est, cor alique

doluptissit, voloritatum id qui rem hilluptate parchillam facid
essequoditi cullace perfer tlit
int praturit

A USE THE WIRELESS INTERNET
é Wifi Network: Arenridge WiFi
Wifi Password: 156525952599

USE THETV

==} 1, siteanonsecab inime esequi ditas andebit ex est, cor alique
doluptissit, voloritatumid qui rem hilluptate parchillam facid
essequoti cullace perfer tlit
int praturit

7 USE THE BBQ

Imi, sit eanonsecab inime esequi ditas andebit ex est, cor alique
doluptissit, voloritatum id qui rem hilluptate parchillam facid
essequoditi cullace perf tlit

peint praturit quiderc
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Property Photos

These are all the photos that are available of the il ;
property. They can be use in social media or any 1
promotion of the property.. % =
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This is a useful section that help find
images of the property to helpin
online posts or for use in property ads.

Photos of Arenridge

Arenridge image 123456

Arenridge image 123456

Arenridge image 123456

Arenridge image 123456
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